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OPENING BELL

A double
take on 
deficits

It’s twin deficit day on
Wall Street.

At 7:30 a.m. Dallas time,
the trade deficit report for
February is due. Thanks to
modestly lower oil prices in
the month, most econo-
mists expect the gap to have
narrowed to $67 billion
from January’s record
$68.5 billion.

At 1 p.m., the Treasury
Department’s monthly
budget report will be re-
leased. The consensus
estimate calls for a March
deficit of $85 billion, up
from last March’s $71.2
billion. The month con-
tained five Fridays on which
tax refunds were mailed,
accounting for part of the
difference. 

Danielle DiMartino

THE MARKETS

Inflation worries
deflate stocks
An upbeat earnings report
from Alcoa fails to allay
investors’ worries over
higher energy and com-
modities prices. 4D

Danielle DiMartino
The financial markets have
become hooked on credit.
How long will they have to
wait for their next fix? 4D
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INSIDE BUSINESS

Skilling denies 
heading conspiracy
Ex-Enron CEO Jeffrey
Skilling downplays the
importance of partnerships
allegedly created to hide the
company’s debt and boost
earnings. 2D

FCC chairman sees
problems with plan
FCC chief Kevin Martin
says proposed family-
friendly cable programming
tiers may not be viable. 2D

Outsourcing deals
hit a record in U.S.
Plano-based Electronic
Data Systems is among the
companies that benefited
from a first-quarter surge in
contracts. 3D

Westwood’s Byrne
offers a fresh take

Westwood
Holdings
founder
Susan
Byrne sees
a slow-
down —

but not a recession — on tap
for the economy. 5D
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Putting heat on drivers 
The Energy Department forecast U.S. gasoline
prices this summer will average $2.62 a gallon —
25 cents higher than last year’s summer average. 

Heart attack on a plate.
Stroke on a bun. The cardiac
arrest special. In recent years,
the catch phrases linking res-
taurant food and fitness have
not all been flattering.

Now at least five Dallas-ar-
ea restaurants have a new ally
that helps them look less like
the bad guys in the battle of the

bulge.
In February, Medical City

Dallas Hospital’s cardiac cen-
ter launched a program called
Heart Healthy. It endorses
menu items at select restau-
rants that can pass muster with
a hospital dietitian. 

The program is part of a
growing movement nation-
wide, already seen in the pack-
aged foods industry, in which
restaurants form alliances with

health care providers and trade
groups. 

The match-ups give partici-
pating restaurants a healthier
glow and help fend off potential
lawsuits.

“Every food company in the
country is looking for an oppor-
tunity to offer healthier prod-
ucts or to leverage that trend
and to hold off critics,” said
Kathleen Seiders, a Boston
College marketing professor

who has written extensively on
food marketing and the na-
tion’s obesity crisis. “And it
probably will work. It’s going to
be much more difficult to [suc-
cessfully] sue those restau-
rants.”

Three years ago, the restau-
rant industry — particularly
the fast-food segment — came
under harsh criticism for sell-

Pass the salmon
and pass the test

KYE R. LEE/Staff Photographer

Nikolini Café/Organicity’s wild Alaskan salmon has been endorsed by Medical City
Dallas Hospital as heart healthy. Offerings undergo scrutiny by a hospital dietitian.

A HEARTY MEAL
A dinner of salmon,
Greek potatoes and
asparagus at Nikolini
Café/Organicity will

keep you in good
standing with your

cardiologist.

432
Calories

20g
Total fat

3g
Saturated fat

581g
Sodium

125mg
Cholesterol

SOURCE: Medical City Heart

Restaurants seek hospital endorsement of healthier meals
By KAREN

ROBINSON-JACOBS
Staff Writer

See EATERIES Page 6D

J.C. Penney Co. said Tuesday
that it’s getting back in the cos-
metics business and turning to
European beauty specialist Seph-
ora to be its partner. 

Sephora shops within J.C. Pen-
ney department stores will start
appearing this fall, and Penney’s
online shoppers will be linked to
Sephora’s Web site, one of the
largest online sources of prestige
beauty products.

The shops will carry the
breadth of makeup, skin-care, fra-
grance and accessories products

sold in Sephora’s 120 U.S. stores. 
That’s a coup for Penney,

which has been blocked from the
top-brand beauty business for de-
cades by exclusive agreements
held by other department stores
in the mall. 

Department stores such as
Macy’s and Dillard’s have main-
tained a 20 percent market share
in the $40 billion U.S. beauty
business, according to NPD
Group. 

It’s one merchandise category
in which department stores have
been able to preserve their market
share; other categories have de-
clined as discount chains and spe-
cialty stores have expanded. 

Sephora has a house brand
and 250 suppliers including Cli-
nique, Lancôme, Dior, Channel
and Bare Escentuals. It’s not clear

which brands will be available in
the Penney Sephora shops.

Penney’s connection to Sepho-
ra came through chairman and
chief executive Mike Ullman, who
headed Paris-based LVMH Moet
Hennessy Louis Vuitton when it
first opened Sephora stores in the
U.S. in 1998.

“Sephora has talked to its top
15 resources and all are very en-
thusiastic about this opportunity
to expand their distribution. We
know 20 million Penney shoppers
today that don’t have access to
Sephora,” Mr. Ullman said. 

David Suliteanu, president
and CEO of San Francisco-based
Sephora U.S.A., said the joint
venture is a way to “dramatically
increase our retail presence while 

Penney gets back into cosmetics
Retailer teaming with

Sephora to offer
products in its stores

By MARIA HALKIAS
Staff Writer

Sephora

This fall, Sephora shops will start appearing within J.C.
Penney department stores.See PENNEY Page 3D

I t’s practically impossible to
get good sales help these days.
I hear this constantly from

big companies and small.
Salespeople, sacrificed early in

the downturn, are the hottest
property in town now that the
economy’s improving.

No one knows this better than
Debbie Mrazek. The 51-year-old
principal of the Sales Company, a
Plano-based sales coaching firm,
is being inundated. 

The first quarter is over. Re-
sults are far better than business
owners expected.

“They’re saying: ‘This is beyond
recovery. We are back. And we’ve
got to get back into the game.’ ”

The two big obstacles: Finding

good salespeople and persuading
the right candidates to try it.

If you’ve ever doubted the im-
portance of sales, consider this:
Ross Perot’s first hire at Electronic
Data Systems Corp. was a sales-
man.

Nevertheless, it’s often consid-
ered a job of last resort.

Ms. Mrazek argues that it
should be the career opportunity
of choice. 

It’s all a matter of changing the
emphasis from hounding to help-
ing the customer. 

“I hate sales, and you should,

too,” says Ms. Mrazek (pro-
nounced mar-EYE-zek), who has a
Web site called www.ihatesales
.com. 

MILTON HINNANT/Staff Photographer

Debbie Mrazek has helped
convince client Dan Hanson
that he’s better at
communicating with
prospective clients than
anyone he could hire. 

Salespeople emerge
as a hot commodity

Sales Company
principal says it isn’t 

a job of last resort

CHERYL HALL

See MORE Page 6D

ROCHESTER, N.Y. — Shares
of Bausch & Lomb Inc. tumbled
14.6 percent Tuesday after the eye-
care products maker halted ship-
ments of a contact lens solution
linked by federal officials to a rare
fungal infection that can cause
blindness.

Bausch & Lomb said late Mon-
day it was voluntarily suspending
U.S. shipments of its ReNu with
MoistureLoc contact lens solution.

The company stopped short of
pulling the brand, made at its fac-
tory in Greenville, S.C., but mer-
chants led by Wal-Mart Stores Inc.
and Walgreen Co. began removing
it from store shelves Tuesday.

Analysts cut their ratings on
Bausch & Lomb, fearing the news
could hurt sales of the company’s
other products. The stock dipped
$8.41 to close at a 21⁄2-year low of
$49.03.

Bausch & Lomb’s
stock dives 14.6%

Contact lens fluid
suspected in fungus

outbreak in eyes
Associated Press

See BAUSCH Page 6D

Bascom Palmer Eye Institute

An eye fungus possibly tied to
a Bausch & Lomb solution is
potentially blinding.

Following a spate of rallies on
labor reform, Dallas Federal Re-
serve Bank president Richard W.
Fisher once again extolled the
merits of globalization.

“You cannot stop firms from
seeking the best workers for the
money,” he said in a speech Tues-
day. “Labor’s best option in a glob-
alized world is to adapt, compete
and get stronger.”

The Dallas Fed chief is a famil-
iar and constant champion of bor-
derless econo-
mies. Still, he
acknowledged
that the free
flow of labor
does bring chal-
lenges. 

“It’s called
‘creative de-
struction’ for a
reason,” Mr.
Fisher said, referring to economist
Joseph Schumpeter’s theory of a
constantly evolving economic sys-
tem. 

“But the benefits outweigh the
drawbacks.”

Mr. Fisher was speaking before
a luncheon held by the Dallas Fri-
day Group, an organization of
business people who share an in-
terest in public affairs.

These are turbulent times in
the debate over labor and global-
ization.

In recent days, hundreds of
thousands of people have taken to
the streets, in Dallas and across
the country, to demonstrate that
immigrants play a key role in the
economy.

A global
outlook
on labor

Dallas Fed chief urges 
perspective in debate

over immigration
By ANGELA SHAH

Staff Writer

See DALLAS Page 3D

Richard Fisher 


